BRAND VISION BRAND MISSION BRAND PURPOSE

YEAR ULTIMATE GOAL 10 THE WHAT WE DO TO ACHIEVE OUR GOALS WHY DO WE EXIST
To become the leading STEM field programme in the UAE for parents, We inspire, we teach, we grow, and we build on the interests you We seef Through specialised courses that anyone can learn from
kids, and corporations alike already have regardless of age. Because knowledge has no age. And the future
has endless possibilities. And if you're alive, you're on your way there
anyway
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BRAND POSITION BRAND PROPOSITION BRAND PROMISE

THE SPACE WE WANT TO OWN THE BENEFIT TO THE CUSTOMER WHAT WE GUARANTEE
‘Changing the world while doing what you love isn’t ‘child’s play After taking the course, you have a certificate proving your To make education available to every class, group, gender, and
dedication to the craft, and the experience and guidance needed race, and in a way that will make the future more inclusive and will
to succeed in your dream career ensure a workforce ready to tackle anything the future throws at us
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BRAND ARCHETYPE BRAND VALUES BRAND TONE

OUR PERSONALITY OUR CORE HOW DO WE COMMUNICATE

The Creator / The Magician / The Explorer Leadership, Accountability, Aspirational, Curiosity, Inclusivity Knowledgeable, Guiding, Empathetic, Inspiring
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OUR THINKING

This identity is based on the notion that creativity and
learning are constantly evolving. One person may
stare at a blank piece of paper and create a drawing
on it; someone else may fold it into an origami figure.
Similar to this notion, every child is different, and so

are their interests and talents. The Pure Minds
Academy knows this and helps children bloom into
what they are destined to be. Bright colours convey
youth's vibrance with simple shapes combined to form
just about anything you can imagine.
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Stem Crypto Business Finance Design




A 4444404 40084040404400840Ad.
A A4 444400804040 40044a408
‘yyvvvrvvvryvrvevryvrvryrpy)
1 A4 A0 40404400080 08404484
1 4 4408444044400 404080444
A A40440084084040400080844808
vy vrvrvryvrpyrvvvvrvrpyprm
yFr v v vryypyvvrvyvrvyvrpyrvroy




. T he greatness
of the future
)
depends on

passion &
iInnovation

Accountable,
aspirational
& curious
leaders

- PURE
PURE MINDS ¥

gl ACADEMY




iV

‘ We
build the
minds of

tfomorrow,
today.




Changing the
| world while doing

what you love isn’t
| ‘child’s play’

AR
A
N
pr—
pre——————1>
pr—R




BRAND
COLLATERALS

BR&NDCREATIVE






BUSINESS STATIONERY

PURE
MINDS
ACADEMY

To : Mr. Sebastian Peters
Senior Manager

234 Central Tower
Riyodh, K.S.A.

Dear Mr. Lave

A letterhead is the heading at the top of a sheet of letter paper (stafi
usually consists of a name and an address, and a logo or corporate ¢
a background pattern.

JOHN MILLER The term "letterhead” is often used to refer to the whole sheet imp
Heod of F y heading. Many companies and individuals prefer 1o create a le
processor or other software application. This generaily includes the » B
Erertat shtion T Vahhou The stiiohel Eosis voradt We build the minds of tomorrow, today.
Latterhead can then be printed on stationery (or plain papar) as nea
device or sent electronically,

Thot heading usually consists of a nome and an oddress, and a log

and sometimes a background pattern. The term “letterhaad” is ¢
whole sheet imprinted with such o heading.

Sincerely Yours,
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To : Mr. Sebastian Peters
Senicr Manager

234 Central Tower
Riyadh, KS.A.

pureminds.aocademy



EMAIL SIGNATURE

New Message — R
Recipients
Subject

Hey Ryan, can you reply back to this email with a quick "yay" or "nay” on moving forward
with this?

Either is great, just wanted to be sure!
-Neville

5 Anne Smith
PURE ‘}Q,! HR Director ¢ e0
MINDS A’ Address Phone

Green Tower, Office +971 5 9339 7000

ACAD EMY 108,Cluster C, JLT, E-mail

Dubai - U.ALE. anne.smith@pureminds.com
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Finance
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Business Education Lab

PART CODE:

PS-3314

GRADE:

K-35

Sundays & Mondays from 10AM - 11:30AM
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Business

This Core Maths resource package involves
students completing a financially-themed project. P s- 3 3 1 4
Students are given the task of promoting,

manufacturing and delivering a new mobile phone
for the best possible price. Students complete

annual reports on monthly income and expenditure, K 5
explore interest rates and budgeting. o

PU RE pureminds.academy
MI NDS query@pureminds.com & S
ACADEMY 971534567895
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Financial
Education Lab

SADST SN rOAILDE.
FART CODE: GCRADE:

PS-3314 K-5

This Core Maths resource package involves students
‘completing a financially-themed project. Students
are given the task of promoting, manufacturing and
delivering a new mobile phone for the best possible
price. Students complete annual reports on monthly
income and expenditure, explore interest rates,
exchange rates and budgeting.

PART CODE:




ROLL UP BANNER

We are dedicated to improving young people’s lives
through the power of STEM and believe great STEM

education builds knowledge and skills that are vital

CONTACT
US TODAY

Green Tower, Office 108,
Cluster C, JLT, Dubai.
04-6758818
pureminds.academy

for everyone.
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Build your

pureminds.academy

build the
minds of
fomorrow, pureminds.academy
tfoday.

Our website
is live!




THANK YOU

Discussion. Questions. Thoughts.

BR&NDCREATIVE



