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ALIGNING BRAND / PRODUCT AWARENESS WITH PURCHASING MINDSET

The way that consumers/customers make purchasing decisions has changed
during the last five years, with the Covid-19 pandemic expediting the shift in
buying behaviour.

In some scenarios, decision cycles have been extended with buyers now taking
more time than ever to research and assess options. This is compounded by the
increase and accessibility to content such as reviews, videos, and other data, via
smartphones and other connected devices.

While this complicates the marketing and sales process, it also creates
opportunities. In the past, companies have stood firm in the mindset that what
used to work before, should continue to work now, but, today, many brands are
realising the need to adapt their marketing and sales processes to meet the
modern-day buying processes that are being demonstrated by their target
audiences.

Before assessing how buyer processes have changed, it's important to use a
framework that provides context to the behaviours being demonstrated. We
suggest this because our data shows that most buyers still follow the same
traditional purchasing mindset, what has changed are the channels and
intricacies related to each stage of the process.

The framework displayed highlights the traditional purchasing stages. While this is
consistent for most products, other factors must be considered in order to
customize the model for your business:

° Where does the target audience spend time?

° What type of content are they likely to consume during the research

stage?
° How do they evaluate one brand against another?
° What factors influence the final decision?

STAGE STAGE

STAGE

1. Awareness

Need Recognition

The most important stage of the buying process;
every sale begins when a customer becomes
aware that they have a need for the product.

2. Research

Search for Information
During this stage, customers seek to identify
their options.

3. Consideration

Evaluation of Options
At this stage, the customer is comparing options
to make the best choice.

4. Conversion

Purchasing Decision

During this stage, buying behavior turns
into action - it's time for the consumer to
buy!

5. Re-Purchase

Post-Purchase Evaluation
After purchase, the consumer considers whether it was
worth it, if they will recommend it to others, whether

they would buy it again, and what feedback they would
give.




CAMPAIGN STRATEGY OVERVIEW

The campaign funnel is simplified using three distinct, actionable stages:

Awareness Stage

Aiming to reach target audience as
much as possible for brand
awareness purposes, using reach,
video views, and link click objectives
within platforms

Lead Generation Stage

Focusing more on generating leads by
using conversions and lead-generation
form ads on the platforms

Retargeting Stage

Retargeting people who have
viewed / engaged with our
awareness ads or landing pages




DIGITAL CAMPAIGN PROCESS

2. Campaign objectives 4. Ad Creative

6. Set your budget
Decide on the specific goals of

Using a combination of
your campaign (lead impactful copy and
gen/awareness/engagement/app engaging creative .
download)

8. Monitor and optimize
Continual monitoring of ads
against goals Tweaks of creative,
copy, ad type and content direction
(landing poage/views).

Determine how much you're
willing to spend on the ad
campaign and set a daily or
lifetime budget accordingly.
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1. Define Goals and 3. Choose the right 5. Ad format 7. Launch ad
target Audience platform
. Platform selections that aligns Selecting the type of ad format Launch your ad campaign.
Whowe wanttotarget with —\ith your target audience and and combination of e.g single
the ad campaign. Look at key campaign objectives.
factors such as age, gender,

location, interests, and

image, carousel, and video.
behavior. What are our goals?







CAMPAIGN TYPES - INSTAGRAM AND FACEBOOK
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Type of Ads:

° Awareness
Engagement
Traffic
Conversion
Lead generation
Video views
Facebook page likes

New apartments with rental
yields up to 5.1% available

Type of ad assets:

° Static
° Video

Liked by yourfriend, yourfriend and 20 others
° Carousel e e it
° Stories
° Reels

) yournamehere
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CAMPAIGN TYPES - STORIES AND REELS
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Type of Ads:

° Awareness
Engagement
Traffic
Conversion
Lead generation
Video views
Facebook page likes

—
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Type of ad assets:
° Static
° Video

= Mother's Day! =




CAMPAIGN TYPES - SNAPCHAT & TIKTOK

810

Type of Ads:

° Awareness
Engagement
Spark ads (TikTok only)
Traffic
Conversion
Lead generation
Video views

Type of ad assets:
e Video

FOR OPTIMUM
WORKFLOWS




CAMPAIGN TYPES - TWITTER

Type of Ads:
° Awareness
° Engagement
° Traffic
° Conversion
° Video views

Type of ad assets:
° Static
° Video

‘ Jane Tweeter

This is a Twitter Tweet mockup as
viewed from a mobile device (iPhone).
Easily drag and drop in your Tweet
image and use the sidebar on the right
to change the Tweet text. Full support
for Emoji too:)

BY NOLTE SPA
FROM NOLTE KUCHEN,
NOW IN THE MIDDLE EAST.

300 Retweets 43 Likes

Home
Explore
Notifications

Messages -

= o
Bookmarks gj -
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Profile
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@ Lorem ipsum dolor sit amet, consectetur adipiscing el

1 2

Trends for you

Trending n America
#Horemipsum
19,010 Tweets

Trending
#Horemipsum
19,010 Tweets

#oremipsum
19,010 Tweets

Who to follow

® Usemame
pusername

< ) Username




CAMPAIGN TYPES - LINKEDIN

Type of Ads:

Awareness
Engagement
Traffic
Conversion

Type of ad assets:

Text ads
Sponsored InMail
Static

Video

Carousel

Jotun Middle East, India and Africa (MEIA)

rface of your building

ar park system with Jot
ith concrete to preven
parks with Jotafioor!
For more info, visit https://Inkd.in/dXJFznDH

#Jotun #JotunMEIA #JotaFloor #CarParkSolutions
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jotafloor Car Park Solutions (" Learn more
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Jotun Middle East, India
and Africa (MEIA)

View full page it htps:/nkdin/

JotunMEIA #lotaFloor SCarParkSolutions

UR PARKING
OMPRESSION AND

Jotafloor Car Park Solutions

s

Introdiucing our new Jotafoor ca par slutions.

Leam more

Similar pages

Jotun

Learn more

o Messaging




CAMPAIGN TYPES - YOUTUBE
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NEXA growth show

Type of Ads: £ iR . The Digital Growth Sho
° Awareness o T:’ DYJEWMW o
e  Traffic ‘ j 3 " Co
e  Conversion P ; e

Nexa

Lenskart.com - The Digital Gr.
O 4 3 Episode 2: Me

Type of ad assets:
[ Sklppa ble in-stream ads ghr:jf.::;mgsWh"ebuyingaNewca”GEgan
° Non-skippable in-stream

ads G P A & 0 _ 4

In-feed video ads e — ——

Gagan Choudhary
@ 1.44M subscribers SUBSCRIBED & CcoVvID-19

B um pe ra d S Get the latest information from the WHO about coronavirus. Leammote
Outstream ads Comments 53 o e —

M a St h ea d a d S &' :Su::: i;ﬂj;‘r;h;egff:‘\ am here to watch Gagan bhaiya and to

Full Screen ads




CAMPAIGN TYPES - GOOGLE SEARCH ADS
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Type of Ads:

Sponsored

@ Mocom

hitps://www.hp.com » hp-smart-tank » 700

HP® Smart Tank 700 Series - Automatic
Two-Sided Printing - Small Office Printers

Ad - https:/iwww.hp.com/hp/smart-tank +
HP® Smart Tank 530 - HP® Smart Tank Printers

Smart, uninterrupted, quality printing from anywhere. Print remotely with the HP Smart App.

Best in-class print quality. Get up to 18,000 black pages or up to 8,000 colour pages. Print with

HP Smart App. Wireless Printer. All In One Printer. Spill-Free Refill. Cartridge-Free.

o Awareness Work faster with automatic two-sided printing feature of HP HiiSroari Tank 756
° Tra fﬂ C Smart Tank 700 Series printers. Fill the tank yourself easily wit mart Tank 7. ‘
affordable ink botles nstead of changing cartridges. High-Volume & Low-Cost Printing, Fast Connections, Fast Copy & Scan!
L4 Conversion Multi-Function Printers
. Sponsored Print, Scan & Copy with Smart Tank Best-in-class Print Quality!
e |lead Generation

Type of ad assets:

@ "pc-mecom
https://www.npc-me.com

Office Printer for Business - Get A Quote
Now

HP Smart Tank 519
High-Volume & Low-Cost Printing. Mobile Printing with HP Smart App!

HP Smart Tank 515
Print, Scan & Copy with Wireless All In One Printer!

° Text a d S We have a range of quality office photocopier and business
K printer at affordable prices. Buy All In One Printer, Office Ad - hitps:iwww.productexperLaefprinter ~
m Printer, or Scanner from us at competive prices. ) )
[ ] Dyn a IC adS p Top 10 Best Printers - Top 10 Printers In UAE
C | | d We'll help you get the best printers for general-purpose printing in your home office.
[ a ads Sponsored After hours of research, our experts have helped you cherry-pick the best printer.
High quality products. Fast 2 - 5 day delivery. Discounts up to 70% Premium &
company.connect.ae
e  Performance Max © comeeny

https://company.connect.ae » office
Printer for Small Business - Best printers for
office use

Wide range of heavy duty printers for office use: Colour &
Monochrome all in one printers. Best price guaranteed on...

Sponsored

Epson Middle East

https://www.epson-middieeast.com

Epson EcoTank Printers - 90% Reduction O
Ink Costs*

Explore Our Range For Unmatched Reliabiliy, Effortless

Top 10 Best Air Fryers - Top 10 Coffee Machines - All in One Printers - Inkjet Printers




CAMPAIGN TYPES - GOOGLE DISPLAY
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domain.com

Type of Ads:

° Awareness
Traffic
Conversion
Lead Generation

Type of ad assets:

° Static | i ; Y Admissionsmar
° GIF : ‘ '
° Video

Long term extended stay
hotels

Enjoy exclusive annual rates at the
Grand Mercure & Residences in Dubai

0] m




CAMPAIGN TYPE - GOOGLE PERFORMANCE MAX
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Mo® G a * Q

Tyfe oxv?r'eness gMail Display Search YouTube Discover Maps
° Traffic
° Conversion |
° Lead Generation < @ o % °© Google

o~ NEsST
7 Google Nest Wifi for your ho...

Type of ad assets:

° Static

° GIF

(] Video Google Nest Wifi
° TeXt for your home

e Maps Google Nest Wi for yoor e i

Google Nest Wifi for your home |
Getit today at Google Store. Buy
now.

home

Get fast, reliable Wi-Fi at home. Nest
Wifi was made with your home in mind

Ad+




CAMPAIGN TYPES - SHOPPABLE ADS
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Type of Ads: b il
Shopping  Images Maps  Videos News B ) \ &
e Traffic = S

On sale Men's ‘Women's Children's Unisex “\
M P s
° Lead Generation S &w

Type of ad assets: Nike - Ar Monarch v ik Dunk Low Retro Whit Back | Nike - Force 1Le (59 Nike A M re Day Men's

- Panda (2021) Casual Shoes All Colors US Sizes
i 4.5 6,8 1,006 7-14 - Nike Shoes
. Static 3

AED 495.86 + tax

AED 389.00 AED 1,843.87 + tax (5502.00 - 2 AED 222.82 (5

e | Nike O

Nike Air Jordan 1 Nike Air Force 1'07 Balenciaga C
High OG "Twist 2.0’ sneakers in Leather sneakers in F
sneakers in Leather For Wormen Wormen

For Women

AED 940.00 AED 680.00 AED 4,650.0
Level Shoes Level Shoes Level Shoes
Free shipping Free shipping Free shipping
Free returns Free returns Free returns

bout these results

Nike Dunk Low Retro White Nike Air Force 1Low White

AA @ google.com &

0 m




CAMPAIGN TYPES - SHOPPABLE ADS
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Type of Ads:
e  Traffic
° Lead generation
e Videoviews

10:43

° designer_24uae & 20h

Type of ad assets:
° Static
° Video
° Carousel

@designer_24leb and @designer_24uae

© ELIESAAB




CAMPAIGN TYPES - TABOOLA

Tab90la

Type of Ads:

Awareness
Traffic
Conversion

Lead Generation

Type of ad assets:

Static
GIF

© Dubal, UAE £ 21°C =3 4.6 km/h $49%

my
Rewards

While Stocks Last

Food & Drink

Discover the best restaurants, bars and nightspots in Dubai, from budget-friendly picks to fine dining experiences and lively nights out

&




CAMPAIGN TYPES - PROGRAMMATIC

\%
37 CRIMTANC
7Av Intelligent lifecycle marketing

Type of Ads:

° Awareness
Traffic
Conversion
Lead Generation

Type of ad assets:

° Static
° GIF
° Video

NEW LUXURY

APARTMENTS
IN DUBAI MARINA

PRICES FROM I

AED 149 MILLION




CAMPAIGN TYPES - APP MARKETPLACE

1 Q)

. 12:24 P4 @8e%

Q  search for apps & games 9

Type Of AdS: Foryou Topcharts  Otherdevices  Children  Cate; — Q. ludo
° Awareness
° Engagement
e Appinstalls

o — 10005 of
Vegan - create
super quick anyone ca

Type of ad assets: e Suggmated for Yo . S : i

° Static . ol - V
. Tel
e Video Jupiter 9 Q) T s, ML

Jupiter Money : Save MakeMyTrip Hotels,  Inshorts - News in

& Invest Flight, Bus. 60 words A H e 2
sax 6% 43% = . u

Welcome to Google Play

Browse our most popular apps.

- Aop Purchases Top rated apps More

OUR FAVOURITES /7} EaShNOW -Person..  INSTALL
inance
What we're l'\ CashNow provides cash advances, enabli
WhatsApp Facebook Truecaller: Caller 1D H .
Wossenger ocebed & Block i playing now

aa%
4a% a3% =

& 4 =

Today

INSTALL

Recommended for vou
) H
Apps




DIGITAL OUT OF HOME - OUTDOOR / ELEVATOR / BUILDING SPECIFIC

Promote your brand to highly targeted
captive audiences across a number of sites /
venues / buildings across the UAE, UK &
USA.

NEXA has access to thousands of screens
allowing you to pinpoint and position your
brand's proposition using digital publishing
options such as time of day, specific days
and specific screens if you require.

Type of Ads:
° Awareness
° Lead Generation

Type of ad assets:
° Static
e CIF
e Video

ELEVISICN
.o

OFUS

STREAM NOW







LIVE REPORTING DASHBOARDS

Looker Studio is a web-based tool that allows you to v e ooV T CrAT O o o v |
. . . 'WEBSITE AUDIENCE OVERVIEW - OVERALL TRAFFIC (COMPARATIVE DATA IS SHOWN FOR THE PREVIOUS PERIOD)
create interactive dashboards and reports from various

datg sources, including Google Analytics, Google ads, 5389 iVie 9172 66.2%
social media and others. #1770 1232

Rather than relying on monthly reports that present

historical and often outdated information, our team will ENER SR o IR SRMCES RS
create a live reporting dashboard that allows you to see
how your website is performing in real time.

This allows you to not only understand live performance
but also adjust strategies for immediate impact.

7‘\;,1 Nov & Nov 1l Novie Nov2l Nov26 Decl

— Sessions Sessions (previous month)

We will work with you to create key performance
indicators such as:

Click Through Rate

Cost Per Click

Conversion Rate e |
Cost Per Lead

Cost Per Acquisition

Type of device driving Traffic?

< [ Sounce Ra




BENEFITS OF USING GA4

These are the main advantages of GA4:

p—

GA4% provides a platform for both website and mobile application
GA4 has a bigger focus on the user-journey

GA4 user more user-centric

GA4 provides predictive analytics capabilities

GA4% provides advances analysis reports

Enhanced data visualizations and reporting

Easy conversion and event tracking set-up

Automatic event tracking

O ® N3O0 A WN

Easy cross-domain tracking setup

10.  Access to far more custom dimensions and custom metrics
1. Quick data validation and audit built within the user interface
12.  Free connection to BigQuery

13.  More powerful audiences for ad campaigns




WHAT HAPPENS IF YOU DON'T UPGRADE TO GA4?

Some potential consequences of not upgrading to GA4 include:
1.

Limited Data migration: If you choose not to migrate to GA4, it will not be possible to
transfer your data or download your reports from the older version of Google
Analytics (Universal Analytics). Moreover, continuing to use Universal Analytics may
pose a risk of losing all your data

Limited data retention: Universal Analytics has a data retention limit of 26 months,
which means that after that period, your data will be deleted. By not upgrading, you
will lose valuable historical data after 26 months.

Missed opportunities: CA4 includes new features and integrations that can help you
better understand your website or app's performance and user behavior. By not
upgrading, you may miss out on valuable insights that could help you optimize your
marketing strategies and improve user experiences.

Limited support: Google will phase out support for Universal Analytics, which means
you may not receive updates or bug fixes in the future. This could lead to security
vulnerabilities or other issues.

Incompatibility with new tools: As more tools and platforms integrate with GA4, you
will encounter compatibility issues if you're still using Universal Analytics. This will

limit your ability to take advantage of new marketing channels or technologies.
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